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摘  要 
 












































Since the Fifteenth National Congress of the CPC, in order to solve the problem 
of the increasing income gap and more and more serious uneven distribution of 
income, the work of our country's income distribution has been clear focused on the 
purpose of narrowing the income gap and integrating development of urban and rural 
income distribution pattern. This is not only an important issue in the study of the 
financial sector, but also the discussion focus about the people's livelihood, national 
long period of stability. Thus, it has important theoretical and practical significance of 
researching the problem of income distribution.  
In recent years, with the spread of the Internet, the e-commerce, a relatively new 
business model, began to develop rapidly and has had the huge influence on the 
production way and the trade pattern. However, there is still no conclusion on how to 
develop the tax policy of the C2C mode in the academic field and the practical field, 
making this area to be a "vacuum zone" in the tax law system. What the paper 
researches is that in the context of public economics of optimizing the pattern of 
income distribution, how to make the tax policy according to the electronic commerce 
C2C platform. 
The research of this paper combed and discussed the literature of the previous 
research issues on income distribution inequality, tax system design of electronic 
commerce, and electronic C2C platform and through the theoretical analysis of logical 
reasoning and some simple mathematical models derivation, I found that, if the C2C 
sellers are mostly rural residents or the edge of the city low income residents, no tax 
policy can provide broad public service for rural residents by C2C platform and 
gradually correct the reverse fiscal mechanism to solve the income distribution gap 
problem. In addition, in Taobao, as the research object, through the development of 
the collection of the typical social investigation, samples support the hypothesis. Thus, 
based on the research of 80 Taobao villages and its cities, empirical research on 
Taobao business in rural areas showed that it has a significant positive effect on the 
per capita disposable income of rural areas, while this role is greater than urban 
residents, and through the calculation of the value of generalized public service 
subsidies, I qualitatively analysed the role of this promotion. Finally, the research  
suggests that we can keep the no tax policy on electronic commerce C2C model so as 
to provide better public service to relieve the problem of income distribution. But at 
the same time, accounting for the development of the C2C model and its influence to 
the economy in the future, the relevant regulatory authorities should start on the 
taxation of online technology and system research and construction, to build perfect 
online tax collection system fully prepared after easing the problem of income 
distribution in the future. 
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着计算机信息技术快速演变与互联网 1.0 向 2.0 不断纵深，“十一五”期间，我国
电子商务交易总额增长近 2.5 倍。《中国互联网络发展状况统计报告》显示，截
至 2014 年 6 月底，我国有 6.32 亿网民，其中手机网民规模达到 5.27 亿，占 83.4%。
据中国电子商务研究中心截止至 2015 年 7 月的数据显示1，全国农村居民网购接
受率高达 84.41%，人均年网购消费金额预测在 500 至 2000 元，达到 2014 年农
村人均纯收入的 5%-20%。而农村电商也有巨大潜力，根据阿里研究院的研究分
析，我国约 7 亿的农村消费者，2014 年的农村网民只有 1.78 亿；而 10 万亿的农
产品流通规模，去年淘宝上零售农产品也只是接近 500 亿，对于刚刚起步的农村
                                                        












































                                                        
2 中国经营报. 国税总局研讨电商征税细则：关系 C2C 百亿税款[N]. 
http://tech.sina.com.cn/i/2014-08-17/08319557922.shtml. 2014-08-17 










































Oaxaca-Blinder 和 Cotton 两种分解法发现：农民工和城市工的平均工资收入的差















































































































































第一章  导论 
 7 
从而获得了企业竞争情报获取机制相关方面的研究结论。钟钰等（2013）[42]通
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